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Quest for Establishment of the University Brand and Construction of the Teachers Procession
Guo Feng Li Chengxin

Abstract Along with an influence that the market economy exerts on higher education, each university be-
comes to realize the importance of the university brand and begins to found its own brand. Since the teach-
er is the principal part of the university brand, it is also necessary to enhance the construction of the
teachers procession for the cultivation of the university brand. We can also learn much from the world- fa-
mous universities’ systems of the construction of the teachers procession.
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